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WHAT YOU NEED

If insurance-related jobs are your main source
of revenue, you know that connecting with
clients is no longer a matter of making an
appointment to visit their office. It has become
increasingly difficult to meet the decision-
makers in insurance companies and even if you
do, you rarely get the time to explain your full
service offer.

Fact: there’s little hope of making your case
with just a single presentation.

You need to develop and deploy your offer
across multiple media platforms on an ongoing
basis. Successful brand marketing requires
A digital presence that accurately reflects
your company and its image
A comprehensive, modern website to
ensure you stay fresh in today’s digital
market
A social digital presence to connect with
existing and potential clients and
customers

Fact: every major insurer uses digital media to
connect with their customers.

Would you expect to attract clients if you had a
poorly maintained office in a run-down
neighbourhood? Of course not! So why expect
clients to view you favourably if you have an
out-dated web presence?

WHAT WE DO

Most small to medium sized restoration firms
do not have dedicated web or media managers;
however, they do have a story to tell. What
usually happens is that they set up various
media sites and then can’t keep these updated.
That’s where we come in.

Our services have a unique advantage: We will
set up AND update your media sites regularly.
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Just think of the advantage of being supported
by the best-connected consulting firm in the

industry every step of the way. This is not a
one-size-fits-all solution. We create unique
content only for you: no cut-and-paste articles
and news items but, instead, your company
updates, new hires, new certifications,
equipment upgrades, jobs, sponsorships, and so
on. Fresh, current news as it happens,
professionally worded to carry a positive
message to your target market.

All you have to do is designate one or two
people in your office — possibly someone at
your front desk — to make a note of newsworthy
content. That's it! We'll call them once a week,
verbally collect the information, and convert
that into multiple compelling messages that we
will post to all your media sites.

WHAT YOU GET

Social media is a tool that, when used right, will
effectively enhance your company profile and
maintain a strong connection with your clients
and customers. We’'ll make sure this happens.
Here’s how:

waw
Website content updates and
maintenance on a regular basis
o Staff news, industry news and
updates, image and design
updates
o Temporary updates

facebook

A customised company page from where you
invite your current and desired contacts to keep
updated on company news, promotions and
relevant news topics. Create discussions,
answer questions from clients and make
yourself available at all times. It also works very
well as a microsite or as an extension of your
main website. Updated frequently.


http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=AaU0qH5YYW8rOM:&imgrefurl=http://www.ceipsablancadona.es/enllacos.htm&docid=a9maQzfxyUIOKM&imgurl=http://www.ceipsablancadona.es/www_logo.jpg&w=586&h=202&ei=uQQoUIKTO9PM6QHEuIDADw&zoom=1&iact=hc&vpx=261&vpy=163&dur=407&hovh=132&hovw=383&tx=235&ty=80&sig=116468897427318314735&page=1&tbnh=67&tbnw=194&start=0&ndsp=20&ved=1t:429,r:14,s:0,i:183
http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=HPHNuRwCog5uRM:&imgrefurl=http://www.dmsqd.com/blog/index.php/2010/09/annoying-facebook-language-faux-pas/&docid=XRFQV6W1uX8QjM&imgurl=http://www.dmsqd.com/blog/wp-content/uploads/2010/09/facebook-logo.jpg&w=1024&h=385&ei=iQMoUPLZGoHM6wH_74HYDA&zoom=1&iact=hc&vpx=871&vpy=40&dur=87&hovh=137&hovw=366&tx=209&ty=80&sig=116468897427318314735&page=1&tbnh=70&tbnw=185&start=0&ndsp=18&ved=1t:429,r:17,s:0,i:192
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Use Twitter as a personality versus a company
name to make it more likely that people will
follow and stay interested. Maintain a stream of
relevant information and follow all relevant,
active users and use mentions, retweets and
hash tags to generate a buzz about your
company. Throw in other interests as well. For
example, if you are interested in hockey,
occasionally mention a game or tournament to
create a more personable approach to the
company as a whole.

Linked [}

Every single insurance company has employees
on LinkedIn. A company Linkedln page and a
personal profile for all the key employees of
your company is essential. The personal
LinkedIn page can be linked to a Twitter
account for periodical updates and to maintain
an active page. The more active a LinkedIn page
is, the more frequently it appears in general
searches. This will keep the company name high
in searches as well.

Blog - \7)) WORDPRESS . B Blogger

A blog is another way to extend your website.
For more fluid news, opinions and industry
pieces, a blog is the best way to show your
company voice in a longer format. There are no
restrictions to the length of your blog article
and your topics can cover a wide variety of
topics without seeming non-sequential.
Company blogs should be used by all members
of the companies for a variety of voices and
opinions.

Please note: Content must be provided by your
company in all cases. Leave the rest to us.
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It’s as simple as that!

Forget about remembering passwords, don’t
worry about spelling and grammar, stop
cramming more work into an already stretched
schedule. Leave it to us!

Remember!

It’s all unique content about your company
constantly updated across multiple platforms
and continuously visible to current and future
clients.

And that’s not all!

Our services include monthly reports from all
sites, including the company website where
possible. Find out how many new followers you
get every month, visits to your sites, new
comments, likes, retweets and mentions.

There’s more!

Don’t pay for what you don’t want or need. We
have fully customisable services that allow you
to pick only what you need. Select the complete
package or just one service. Upgrade or cut back
when you want. It’s your choice. We even offer
customized PowerPoint or Prezi presentations to
send out to your clients.

COMPANY CASE STUDY
For an example of how we can create a unique
digital space for you, see below:

New Frontiers Travel Recruitment

Candidate site: newfrontiers.co.uk

Client site: newfrontiersclients.co.uk
Twitter: @newfrontiersUK

Facebook: facebook.com/newfrontiersUK
Blog: travelrecruitmentblog.blogspot.ca
LinkedIn Page: linkedin.com/company/42969

CONNECT
“ zaira@shaalconsulting.com
i Zaira Shaal

@ZairaShaal



http://www.newfrontiers.co.uk/
http://www.newfrontiersclients.co.uk/
http://twitter.com/newfrontiersUK
http://www.facebook.com/newfrontiersUK
http://www.travelrecruitmentblog.blogspot.ca/
http://www.linkedin.com/company/42969
mailto:zaira@shaalconsulting.com
http://ca.linkedin.com/in/zairashaal
http://twitter.com/ZairaShaal
http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=XypR6MF333MRxM:&imgrefurl=http://latestupdatesonweb.blogspot.com/2012/07/list-of-most-popular-social-networking.html&docid=T7ZHT0nWEJxQsM&imgurl=http://4.bp.blogspot.com/-pA6UYaEShDE/T_ev3iQuv0I/AAAAAAAAEXE/gRDe-Y_FwPY/s1600/logo_twitter_withbird_1000_allblue.jpg&w=460&h=288&ei=KQIoUNvVO8K16wG3vICIDg&zoom=1&iact=hc&vpx=178&vpy=330&dur=471&hovh=178&hovw=284&tx=171&ty=109&sig=116468897427318314735&page=3&tbnh=128&tbnw=204&start=39&ndsp=21&ved=1t:429,r:11,s:39,i:301
http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=qAq4JUQDW6IOjM:&imgrefurl=http://25thompson.com/style/&docid=hQ5fm5eDerg2rM&imgurl=http://25thompson.com/style/wp-content/uploads/2011/12/linkedin_logo_11.jpg&w=1024&h=768&ei=OgMoULH0CISt6AGIxYGwAw&zoom=1&iact=hc&vpx=188&vpy=184&dur=1843&hovh=194&hovw=259&tx=108&ty=104&sig=116468897427318314735&page=1&tbnh=135&tbnw=198&start=0&ndsp=18&ved=1t:429,r:0,s:0,i:100
http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=-XEmX5_-Qf0ALM:&imgrefurl=http://sl.wikipedia.org/wiki/Slika:Wordpress-logo.png&docid=-R-COv-uNfSwfM&imgurl=http://upload.wikimedia.org/wikipedia/commons/c/ca/Wordpress-logo.png&w=499&h=113&ei=6AMoUJzwHNPM6QHEuIDADw&zoom=1&iact=hc&vpx=623&vpy=236&dur=588&hovh=90&hovw=399&tx=173&ty=63&sig=116468897427318314735&page=1&tbnh=43&tbnw=188&start=0&ndsp=18&ved=1t:429,r:3,s:0,i:148
http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=LdUqqduVjh9T9M:&imgrefurl=http://michellerafter.com/2011/05/13/blogger-com-bloggers-this-ones-for-you/&docid=O5HizahlqFnYYM&imgurl=http://michellerafter.com/wp-content/uploads/2011/05/Blogger-logo.jpg&w=1024&h=311&ei=DQQoULitCKjd6wGN84C4Ag&zoom=1&iact=hc&vpx=108&vpy=219&dur=32&hovh=123&hovw=408&tx=222&ty=77&sig=116468897427318314735&page=1&tbnh=57&tbnw=187&start=0&ndsp=19&ved=1t:429,r:0,s:0,i:139
http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=XsYNziAYYakTuM:&imgrefurl=http://www.shutterstock.com/pic-56837194/stock-vector-vector-email-icon.html&docid=v0Dg0WlcRwZwyM&imgurl=http://image.shutterstock.com/display_pic_with_logo/528871/528871,1278687811,1/stock-vector-vector-email-icon-56837194.jpg&w=450&h=470&ei=ZwIoUKGZIMSt6AHq34DgAQ&zoom=1&iact=hc&vpx=386&vpy=87&dur=828&hovh=229&hovw=220&tx=95&ty=121&sig=116468897427318314735&page=3&tbnh=145&tbnw=143&start=45&ndsp=24&ved=1t:429,r:7,s:45,i:306
http://www.google.com/imgres?num=10&hl=en&biw=1280&bih=666&tbm=isch&tbnid=Fx9VjA8QUnwe_M:&imgrefurl=http://blog.hubspot.com/blog/tabid/6307/bid/17697/LinkedIn-Launches-Personalized-Ad-Platform-Makes-Ads-Even-Sexier.aspx&docid=H9ofhT7NbBRThM&imgurl=http://blog.hubspot.com/Portals/249/images/linkedin_logo.jpg&w=256&h=256&ei=AQIoUPz2NMH56wG94IDABA&zoom=1&iact=hc&vpx=381&vpy=179&dur=968&hovh=204&hovw=204&tx=159&ty=134&sig=116468897427318314735&page=1&tbnh=135&tbnw=145&start=0&ndsp=18&ved=1t:429,r:1,s:0,i:145
http://www.google.com/imgres?hl=en&biw=1280&bih=666&tbm=isch&tbnid=-9pcu7db62D6WM:&imgrefurl=http://nickbaines.wordpress.com/2009/10/17/blogging-and-the-black-dog/twitter-logo-1-2/&docid=83l2jZGxZ-9yqM&imgurl=http://nickbaines.files.wordpress.com/2009/10/twitter-logo-1.jpg&w=1153&h=1129&ei=KQIoUNvVO8K16wG3vICIDg&zoom=1&iact=hc&vpx=515&vpy=170&dur=517&hovh=222&hovw=227&tx=85&ty=162&sig=116468897427318314735&page=1&tbnh=135&tbnw=140&start=0&ndsp=18&ved=1t:429,r:2,s:0,i:145

